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The TAC Hub – Overview

 How to Access
 Available Information
 Benefits



Accessing the TAC Hub

 There are three ways to access the TAC Hub
 www.txdmv.gov

 From a RTS workstation 
 Help Menu

 RTS Desktop Icon 

http://www.txdmv.gov/


Available Information

 Continuing Education Credits
 Forms
 Ongoing Project Updates
 Previous Webinars/Presentation 

Materials
 Reference Documents
 Registration and Title Bulletins (RTBs)



TAC Hub Benefits

 Central location for important TAC 
information

 Information is accessible on demand
 Provides valuable information for TACs 

and their support staff



GovDelivery
Adam Shaivitz





GovDelivery – Why?
 Digital subscription service implemented in 2014
 Keeps customers and stakeholders informed
 Replaced Listserv distributions

 TxDMV had to manage lists
 Lists not centralized
 Listservs difficult to read

 Used by numerous government agencies in 
Texas and nationwide





GovDelivery – How to Subscribe



GovDelivery – How to Subscribe



GovDelivery – How to Subscribe
TxDMV.gov/Subscribe
Add TxDMV@public.govdelivery.com to 

your safe list



GovDelivery – How to Subscribe



GovDelivery – Additional Lists
 “Unlisted” Tax Assessor-Collector List
 Emergency Notifications
Weather Delays/Closures
Region-specific notifications



Social Media
Wendy Cook



Defining Social Media
Social Media enable users to interact with 

entities and other users in or near real 
time

Most effective when interactions are 
happening in or near real time



Why Use Social Media?
 Timely updates and reminders
 Provide forum for discussion 
 Responsive customer relations
 Drive more users to online services
 Reach customers who lack access to 

traditional media
 Increase recognition among stakeholders



Social Media Considerations
 Strategy Development

 Align your strategy with existing business 
goals

 Determine your organization’s social media 
goals and desired outcomes 

 Policy Development
 Where do you draw the line? 
 How do you prevent inadvertent misposts?
 Who has the authority and ability to post on 

behalf of your organization?



TxDMV Social Media
 Facebook
 Twitter
 Periscope
 YouTube



Join the Conversation!
 Follow official accounts
 ‘Like’ posts
 Mention other users
 Share/Repost/Retweet



Social Media 
Success Stories?



Print Publications
Taurie Randermann



Print Publications
Over 100 print 
publications!

Ideas for print materials?
Email us at 
Publications@TxDMV.gov

mailto:Publications@TxDMV.gov
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