ABTPA Detailed Public Awareness Activity Report
Month_______________________
Grant Name__________________________
This Activity Report should be used by your grant to track all of your public awareness activities for the month. After each public awareness activity your grant completes, you enter your activity, media coverage/contact, or brochure placement/communications/promo items distributed. At the end of each month, you will take this compiled information and send it to Michelle Lanham at Michelle.Lanham@unt.edu with the Reduce Auto Theft in Texas grant. This information will be reported to the ABTPA Board of Directors.








I. Training Classes Conducted
This section details the school-based curriculum classes and auto theft/burglary and auto insurance fraud law enforcement officer training conducted for the month. Do NOT include training classes your task force members attended.

	Date
	Training Name
	Training Type
	Location (include name of event)
	Est. Students Attending

	
	
	
	
	




II. Public Awareness Events 
This section details all public awareness events, which are any one-time or periodic events conducted to boost awareness about auto theft and burglary prevention, your task force, and/or the ABTPA. Please fill out information about event-specific activities which include exhibit/info booth, VIN etching, parades, HEAT registrations, demonstrations, informative presentations, report card distributions, vehicle display for specific events, etc. Do NOT include 68-A inspections or other enforcement activities.

	Date
	[bookmark: _GoBack]Event Description
	Location
	Est. Audience
(required for all public awareness events listed - do NOT leave blank. Please keep # of VIN etchings/HEAT
registrations at your event and audience # at your event as separate #s - do NOT combine.)
	# and Type of Promo Items & Brochures Distributed (if applicable)
	Resulting Media Coverage (if Yes, fill out Media Coverage section)

	
	
	
	
	
	




III. Public Awareness Promotional Activities 
This section details all public awareness promotional activities, excluding public awareness events, which boost awareness about auto theft and burglary prevention, your task force, and/or the ABTPA. Please fill out information about any public awareness activities, excluding specific events, which include vehicle displays, sign displays, poster placements, vehicle wraps (do not count individual impressions), banner placements, digital signs, paid media campaign, PSA/Ad placement, parking lot signs, static clings, billboards, stand-alone promotional item distributions, etc. Ongoing promotional activities that last longer than a month should only be counted in the month the activity began. Ex. Parking lots signs set up in February with an estimated audience of 500 counts as an activity for February only even if the signs stay up until October.
 
	Date(s) of Activities
	Promotional Activity Type and Description
	Location
	Est. Audience

	# and Type of Promo Items & Brochures Distributed (if applicable)
	Resulting Media Coverage (if Yes, fill out Media Coverage section)

	
	
	
	
	
	





Media Coverage and Contacts
This section details any contact you have made with the media and any resulting earned media coverage. This DOES NOT include PSA/Ad placements or paid media campaigns. If you receive coverage in the same publication multiple times, please list it only once. Please fill out this section if you received media coverage for a public awareness activity, or proactively contact the media through news releases, news conferences, or investigative stories. Please use the ABTPA Grantee Media Guide for your estimated audience for newspapers, TV, radio, or Internet). If that information is not provided, please contact the media outlet for accurate numbers.

	Media Outlet Type
(newspaper, TV, radio,or
Internet)

	Name of Media
Outlet

	Coverage Info 
(include link to news story, if applicable, Date(s) aired/printed/
posted/displayed)

	Est. Audience
(use number provided by the media guide)

	Headline of article/
posting/display/
story

	News Release Info 
(date/#of media outlets)

	
	
	
	
	
	





IV. Brochure Placements/Communication
Please fill out this section on any brochure placements, informational mailings/e-mails/faxes, 1-800-CAR-WATCH phone calls. Brochure placements only count once and you do not need to include the number of recipients. 

	Date
	Communication Type
	Communication Description
	Location
	Number of Recipients (excluding brochure placements)

	
	
	
	
	




V. Public Awareness Activity Accomplishment (MANDATORY):
Provide a written summary of what was accomplished for your task force's public awareness goal as stated in the grant application and any other major accomplishment during the reporting period not provided in your monthly progress report (events and activities, awards, special recognition or achievements, and auto burglary and/or theft cases.)


